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Texas Senator,  
Born and Raised
Kay Bailey Hutchison continues to make a difference

Senator Kay Bailey Hutchison was born to do this. She grew up in La 
Marque, Texas, and attended the University of Texas and UT Law. In 1990, she suc-
cessfully ran for Texas state treasurer, and in 1993, in a special election held after Sen-
ator Lloyd Bentsen resigned to become secretary of the treasury, she was elected to 
the U.S. Senate. Reelected a year later, and again in 2000 and 2006, she has proudly 
followed in the footsteps of her great-great-grandfather Charles Taylor, whose signa-
ture can be found on the Texas Declaration of Independence, but with one added  
distinction: She was the first woman ever elected to represent Texas in the Senate. 

Given that distinction, Senator Hutchison feels a unique responsibility to serve 
women. “Everyone brings their experiences into a legislative arena,” she says. “And 
having known discrimination in my early career, it affects what I want to do to make 
sure women have opportunities.” But the senator is quick to point out that her re-
sponsibility is to serve all the people of Texas: “While you want a variety of experi-
ence and diversity in the legislature, when elected, you must represent all the people. 
I think the same is true in the race for the White House. People will judge the candi-
dates on their vision for the future of America, not on their gender.”

Senator Hutchison has been a staunch supporter of research and development. 
She helped establish the Academy of Medicine, Engineering and Science of Texas 
in 2004 with the goal of showcasing Texas as a leading science state. The academy’s 
aim is to foster the next generation of scientists and build awareness of scientific 
research. Hutchison has also served as chair of the Science and Space Subcommit-
tee of the Senate Commerce Committee, which is tasked with overseeing NASA and 
the National Science Foundation. “One of my highest priorities is to help our uni-
versities achieve more in the area of research,” the senator says. “I looked at what  
other states have done to increase their research abilities, and I’ve tried to bring 
new innovative researchers into our state.” 

With “green” initiatives such a hot 
trend these days, Smith says the enthu-
siasm for finding new ways to reduce 
emissions and maximize energy effi-
ciency has never been higher. In turn, 
his division is expanding operations in 
places like India and China, where 
there are serious air-quality issues and 
a huge opportunity to do good.

“The world may be getting smaller, 
as many have stated, but it’s still a pretty 
big place,” Smith says. “There’s a lot of 
things we can imagine we can do better 
in the future.”�

Personal Discovery
Treehugger.com’s Graham Hill is helping  
to bring green into the mainstream

Imagine you live in a cube in the 
countryside of Quebec, where Graham 
Hill was raised. Five sides of that box 
leak heated air in the winter, and one 
long pipe ferries its water and sewage. 
Now place that same cube in New York 
City, stacked among dozens of similar 
blocks. The dwelling now has one 
outward wall, drastically reducing the 
amount of air leaked into the atmo-
sphere, and the pipe transports water 
and sewage for many more people. 
“I’ve always enjoyed cities, and cities 
are in fact very green,” says Hill, 37, a 
self-described “serial entrepreneur” and 
founder of the blog Treehugger.com.

“Our basic mission is to push sustain-
ability and green into the mainstream,” 
continues Hill, who founded the blog 
in 2004. Since then, an average of 1.6 
million visitors have stopped by each 
month to peruse the site’s impressive 
archive of more than 19,000 posts writ-
ten by experts from across the globe. 
It is one of the most recognized green 
sites, as measured by Google and the 
blog-ranking service Technorati, and 
its even leant expertise to The Oprah 
Winfrey Show. If that isn’t mainstream 
enough, Discovery Communications 
purchased the site last summer, making 
it a crucial element of its Planet Green 
network, launching in June. As a part of 
the deal, Hill becomes a vice president 
of interactive for Planet Green.

For Hill, the sale of Treehugger is 
more about “selling up” than “selling 
out.” In the 1990s, he founded (and 
sold) an Internet development firm that 
listed Microsoft among its clients.  

The move paid off handsomely and 
allowed Hill to pursue ventures nearer 
to his heart. “I had this environmental 
background and knew the Internet had 
done well,” says Hill. “So I could find my 
own business, and I just sort of recog-
nized a problem.”

The problem was that most people 
— himself included — didn’t care about 
the environment as much as they 
should. “I looked at myself and thought 
about what was preventing me from 
living a green life,” says Hill, who came 
up with three obstacles: aesthetics, 
convenience, and fear. 

“I care about how I get my haircut, 
what kind of clothes I wear, and what 
my apartment looks like,” says Hill. 
“I wish I didn’t, but aesthetic stuff 
matters. There was really only one 
aesthetic in the green movement —  
the hippy, crunchy aesthetic.” Today, 
however, eco-chic is all the rage, and 
Treehugger is a big part of the reason. 
Similarly, Treehugger’s content library 
has become a resource for people  
who crave convenience, providing  
them with a convenient way to  
search for hard-to-find, ecologically 
responsible products, news, resources, 
and opinion for a modern green lifestyle. 

Surmounting the third obstacle, fear, 
is more about crafting a message that 
will inspire the masses. “While I believe 
it’s really important to send the mes-
sage that there are major issues and 
we need to do something, I really felt 
that you need to make it inspirational,” 
says Hill. “You need to inspire by hope.”
� — John Patrick Pullen 

(Like cholesterol, there’s bad and good 
ozone: ground-level ozone is a main 
component of smog, but stratospheric 
ozone protects humans from the sun’s 
ultraviolet rays.) PremAir is a coating 
that’s applied to the radiator of a motor 
vehicle, turning it into a “smog eater,” 
Smith says. 

After rising through the ranks at  
W.R. Grace and the BOC Group, Smith 
landed at BASF in 2004. Company execs 
tapped him to lead the Catalysts divi-
sion in 2006. After acquiring Engelhard 
Corp. that year, BASF wanted to unify 

its catalysis operations and the more 
than 5,000 employees working on them 
under one umbrella. Smith’s division fo-
cuses on environmental and purifica-
tion technologies, among other areas. 

In his role, Smith is a catalyst him-
self — effecting change among his divi-
sion’s 600 researchers at facilities 
around the world, and prodding them 
to explore new areas of chemistry. “The 
company is not afraid to put people in 
challenging positions,” he says. 

Smith is also a keen businessman. 
Having earned a bachelor’s degree in 

chemical engineering from Syracuse 
University and an MBA from the Whar-
ton School at the University of Pennsyl-
vania, he recognizes that investing 
money to develop groundbreaking 
products is just as important as respond-
ing to the needs of BASF’s demanding 
customer base. “I’m keeping the future-
focused strategy alive within the organi-
zation so people are aware of it,” he says. 
“That also means getting out with cus-
tomers and suppliers, working on new 
joint ventures, and making sure we have 
a good ear to the ground externally.”
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